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- THEPURPOSE OF THIS GUIDE

This guide is intended for content designers looking to gain a general
understanding of developing artwork for digital out-of-home. Since
digital advertising is unlike traditional print advertising, it should be
approached differently due to the unique qualities of the medium.

 WHYIS ADVERTISING ON A DIGITAL BILLBOARD DIFFERENT?

A digital billboard is comprised of a sophisticated assembly of LED
pixels that are capable of competing with surrounding ambient light.
Because the display uses diodes to project the light outward instead
of using a traditional light source for illumination (such as a light
fixture on a static billboard), special design attention must be paid.

o WHATCONTENT IS BEST FOR DIGITAL BILLBOARDS?

The best digital display content is attractive to look at and easy to
read. We recommend incorporating these three key principles into
your digital advertising designs:
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KEY PRINCIPLE #1

A GLEAR, BRIEF MESSAGE

Remember that people read text and images from left to right, and then down, so be sure to place your
content in order of importance based on size and location. The audience will only have a moment to
view and comprehend your message.
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KEY PRINCIPLE #2

LEGIBLE FONT STYLES

One of the most important elements to any design is Note About Phone Numbers:
selecting a font style that is easy to read and interpret '
from a variety of viewing distances. Unless utilizing a vanity number, most drivers

do not have the time or the ability to write

Keep text to a minimum to be the most effective. For
down a phone number.

longer messages, use both upper and lower-case

character sets. Use a website address, and make sure that

the company’s contact information is easily

TI PS' found on that web page.
n

A Large, bold, simple font styles A
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are the easiest for your audience
to read and comprehend.

B Abbreviations or icons can be
" used to shorten your message.

c Reserve all capital letters for
* short messages & headlines
unless used for branding purposes.
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Use vibrant colors
from the outer rings

ORANGE BARREL MEDIA

EMBRACE VIBRANT,
COMPLEMENTARY COLORS

Color combinations that work best in digital
outdoor tend to be more complementary,
so primary colors are often used to create

the most attention-grabbing artwork.

Avoid pastel colors
from the center rings




THE PSYCHOLOGY OF COLORS
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Note: What About White?

It's best to avoid white backgrounds when
designing for digital outdoor. For LED digital
billboards, the color white is created by blending
the red, green and blue diodes together. This
generates more environmental light and can
work to repel the reader’s eye.

e JUST RIGHT

Thegcolors you select to use for a design shouldn’t depend entirely on style or readability.
| ertain hues have been known to evoke certain emotions in a broad range of individuals,
: _so choose carefully when selecting colors for a design.

PURPLE
Creative, Regal, Spiritual,
Mysterious

BLUE
Cool, Quiet, Serene, Constant

YELLOW
Sunny, Warming, Cheerful

RED
Stimulating, Exciting, Provocative,
Dynamic, Passionate

GREEN
Soothing, Healing, Nature,
Refreshing, Fresh

ORANGE

Friendly, Vital, Playful, Energizing,
Inviting
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